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In this issue we highlight the stories of risk-takers, change-makers 
and doers. We pay homage to former SAY Magazine publisher, 
Leslie Lounsbury in part one of a two-part series. In this issue, 
we share the history of how SAY Magazine came to be - a fitting 
article for the topic of Entrepreneurship. 

This is the first issue of SAY Magazine published entirely by the 
new SAY Magazine team.  As with any new business venture, 
things did not go as planned.  As Mike Tyson said: “Everyone has 
a plan until they get punched in the face.” Several unexpected 
situations came up, one after the other. Compound that with all the 
normal little things that come with setting up a business, such as 
getting the phone to work in the new office, settling in took more 
time than we thought it would. Everything takes more time than 
you think it will - keep that in mind on your next business venture.  
At the beginning of the month, we were feeling pretty discouraged. 
I (Dominick) was that kid who was taking over the family farm 
without realizing how much work it was going to be - who didn’t 
realize the tractor could break down.  

“ Deeds are not 
accomplished in 

a few days, or in a 
few hours. 

A century is only a 
spoke in the wheel of 

everlasting time.”
- Louis Riel

DOMINICK BLAIS & KENT BROWN
Co-Publishers, SAY Magazine

But we are here for the long haul, and you have to play the long 
game to win. It’s a great honor to carry the baton and the legacy of 
SAY Magazine, and this legacy provides a strong sense of purpose 
along with a vision of where we want to go. This is what truly 
provides the fuel that keeps moving us forward.  It’s so important 
in any situation to know your purpose to help you push through the 
tough times. Without a vision, things generally go nowhere.

Meeting all the partners and advertisers featured here for the first 
time was a very rejuvenating experience as well.  Everyone is 
friendly, encouraging and happy to see SAY Magazine continuing 
on. We are also extremely fortunate to have Leslie generously 
mentoring us in this new business. Even though she is now 
officially retired, Leslie is always a phone call away, and we are 
very happy to have her to guide us. 
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ENTREPRENEURS 2017

events calendar
OCTOBER 2017

OCT 18 – 22
The 18th Annual imagineNATIVE Film 
+ Media Arts Festival
Toronto, Ontario, Canada
http://www.imaginenative.org/

OCT 19
AICAF’s Indigenous Pink Day
Nationwide breast cancer awareness 
campaign for American Indians and 
Alaska Natives (AI/AN).
https://www.americanindiancancer.org/
pink

OCT 19 – 21 
Annual Alaska Federation of Natives 
(AFN) Convention
Anchorage, Alaska, USA
http://www.nativefederation.org/annual-
convention/

OCT 24 – 26
World Indigenous Business Forum
Santiago de Chile
www.wibf.ca

OCT 24
Registration opens for Gathering Our 
Voices Indigenous Youth Leadership 
Training
March 20-23, 2018
Richmond, British Columbia, Canada
http://www.gatheringourvoices.ca

NOVEMBER 2017

NOV 01
Building Brighter Futures: Bursaries, 
Scholarships, and Awards 
Deadline Nov. 1, 2017 at 11:59 p.m. PT
indspire.ca 

NOV 01
The National Screen Institute (NSI) 
Applications
NSI IndigiDocs course - Application 
deadline:  4:30 p.m. CT, Thursday, 
November 9, 2017
http://www.nsi-canada.ca/courses/nsi-
indigidocs/

NOV 14 - 16 
First Nations Health Managers Assoc. 
Conference 2017
Toronto, Ontario, Canada
http://www.fnhma.ca/conference

NOV 21 - 22 
National Summit on Indigenous Youth 
and Natural Resource Development
Grey Eagle Resort and Casino
Calgary, Alberta, Canada
http://www.conferenceboard.ca/conf/17-
0073/default.aspx

NOV 22 - 26
Winnipeg Aboriginal Film Festival
Winnipeg, Manitoba, Canada
http://www.waff.ca

NOV 27 - 30 
Young Entrepreneurs Symposium 
(YES) 2017
Vancouver, British Columbia, Canada
https://youngentrepreneurssymposium.ca/

NOV 29 – DEC 01
National Gathering for Indigenous 
Education
Fairmont The Queen Elizabeth, 900 Rene 
Levesque Blvd. W 
Montreal, Quebec, Canada
http://indspire.ca/event/national-
gathering-for-indigenous-education-4/

JANUARY 2018

JAN 22 – 24
Cannexus18
Shaw Centre 
Ottawa, Ontario, Canada
http://cannexus.ca
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Aboriginal Small Business Management
Starting up your own business can be 
overwhelming if you don’t have the right 
knowledge and skills necessary as a first-
time entrepreneur. The Aboriginal Small 
Business Management Program is a 
recognized Ontario Colleges Certificate 
offered in partnership with Mohawk 
College of Applied Arts and Technology 
and Ogwehoweh Skills and Trades Training 
Centre (OSTTC). The two-semester 
program for Indigenous peoples highlights 
how to manage a small business. 

The program allows individuals to gain and 
develop the necessary knowledge and skills 
to complete a comprehensive business plan 
and learn to effectively manage a small 
business. Interested individuals experience 
an exceptional blend of academic content, 
practical training and advice enriched 
through contact with successful business 
owners, business professionals, government 
representatives and members of the local 
business community. 

The program provides its students with 
comprehensive, hands-on learning through 
panel discussions, seminars and workshops 
focusing on the planning, start-up and 
future development of small businesses 
and entrepreneurships. With a small group 
setting, students are able to enjoy one-on-
one faculty coaching. 

To be eligible for the program applicants 
must have OSSD or equivalent (Mohawk 
Academic Upgrading, OSTTC Academic 
Upgrading, GED), mature applicant options 
available.

OSTTC offers many resources to help 
students achieve their goals, including 
academic, personal and financial programs. 
To help enhance the students’ learning, 
OSTTC offers the use of the Small Business 
Resource Centre which provides invaluable 
space for research learning. Located at 
Mohawk College Fennel Campus Learning 
Resource Centre, it provides computers, 
books, small business videos, government 
publications, unlimited internet access and 
other relevant materials. 

Graduate Testimonials

“My name is Colleen Davis and I am 

a member of the Mohawk Nation Bear 
Clan.  I am 39 years old and I have 4 
beautiful children.  Since I was a young 
girl I always had a dream of owning my 
own business and in 2002 I opened Maiden 
Cleaning Services.  We offer residential 
and commercial cleaning services and 
currently employ 5 women in the Six 
Nations Community.  In 2009, I attended 
the Aboriginal Small Business Management 
Course at OSTTC. It was the first time this 
course was being offered on my reserve and 
it was by far one of the best educational 
experiences of my life.  The wide range of 
courses was exactly what was needed to 
help strengthen my abilities and to enhance 
my entrepreneurial skills to efficiently 
operate a small business in my community.  
Aside from the courses and training that 
was offered I was able to meet and network 
with so many other entrepreneurs in my 
community and those relationships are a 
key part of my success to this day! I would 
say the best thing I learned was to find out 
what you are passionate about, figure out 
what really motivates and moves you and 
then do that! DO something that gives your 
life meaning and you will never work a 
day in your life! In addition to my cleaning 
business, I found I have a passion to work 
with our youth and to provide them with 
motivational and leadership training.  I 

also do motivational speaking and offer 
workshops in Dreams & Goal Setting, 
Positive Thinking and Ka’nikonhrí:yo – 
Good Mind.  After 15 years of operation, 
Maiden Cleaning Services is my big 
dream that came true and I will be forever 
grateful to OSTTC and their instructors 
for helping me on my journey to become a 
successful entrepreneur in the Six Nations 
Community.” - Colleen Davis, Owner of 
Maiden Cleaning Services

“She:koh! My Name is Jessica F Hill, 
I’m Mohawk,  from Six Nations and I 
belong to the Turtle clan.  I graduated from 
Aboriginal Small Business Management 
Program class of 2014/2015. I absolutely 
loved this program for many, but not 
limited to, the following reasons: close 
to home, free parking, the support from 
the instructors, the financial support, the 
opportunity to apply for bursaries and 
the opportunity for personal growth and 
development.  I really had to step up my 
game with time management being a full-
time student, a mom of 3, a step-mom to 3 
and a Tupperware consultant.  The program 
has helped in many ways and there have 
been a lot of very positive changes since 
graduation.  I graduated with honors in my 
2nd semester, and I received the Community 
Involvement Award from Mohawk College 



SAY ENTREPRENEURS 2017  |  7    

that year, including a monetary prize, a 
glass trophy and a recognition dinner.  
After applying what I’ve learned in the 
program to my Tupperware Business, I 
was promoted from consultant to Star 
Director which has allowed me to drive a 
company car where the license, insurance 
and registration are all paid for, and no 
car payments (first time driving a brand 
new car). I also earned an all-expenses-
paid trip for 2 to Hawaii.  In 2015/2016 I 
obtained my certificate from the Institute 
for Integrative Nutrition as an Integrative 
Nutrition Health Coach which was a part of 
my 5 year plan to establish my own health 
and wellness consulting business “Embrace 
Your Being”. The reason why I’m so 
proud is because I was able to take this 
program with my adult daughter and walk 
across the stage achieving our diplomas 
together. What a successful journey it’s 
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been. I’m very grateful to have this program 
available in our community and as the 
full-time receptionist at GREAT I’m able 
to promote the program to others based on 
my own awesome experience.”  - Jessica F. 
Hill, Star Director Tupperware, GREAT 
Receptionist

“I took the Aboriginal Small Business 
Management program at OSTTC and I truly 
enjoyed the program. It has broadened my 
perspective on what it takes to become a 
small business owner and let me say that 
I learned more things than I ever knew 
about business. It taught me how to market 
my products for the business by creating 
a questionnaire and getting community 
members’ input on the business idea I 
had at the time. The results were great as 
about 99% of those I asked said that they 
would make purchases from my business. It 

showed me how to do a budget for all areas 
of business, from the very beginning of a 
good start-up business. It taught me how to 
research all the other businesses similar to 
the one I was interested in and allowed me 
to see if I had a niche that was unlike all 
the other businesses. It taught me how to do 
more with computer training, from power 
point to excel and so on. There are a lot of 
little details that you will learn from taking 
this program: finances, production, safety, 
customer service and dedication. I am 
working in an area now that I love and it is 
in line with the type of business that I was 
going for. I am so lucky to work at a place 
where I am doing exactly what I would be 
doing if I did become a business owner.
- Fran Burning, Kayanase Greenhouse 
Supervisor

Learn More: mohawkcollege.ca/251
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This not-for-profit community-owned Indigenous training and 
post-secondary institute has been educating, training, and certifying 
The Six Nations of the Grand River Territory and surrounding 
communities since first opening its doors in 2003. The Ogwehoweh 
Skills and Trades Training Centre (OSTTC) is wholly owned by 
the Grand River Employment and Training Inc., and is located 
in the heart of the village of Ohsweken. They were established 
to address employer needs for skilled workers and the needs of 
individuals looking to increase employability and employment 
skills. The word Ogwehoweh is Cayuga for “People of Turtle 
Island” and putting their people’s needs first is their priority. 

Specializing in trades training, education and professional 
development allows OSTTC to meet the needs of the labor 
market, offering employability and empowerment to individuals 
through its programming. OSTTC provides courses in pre-trades/
pre-technology, academic upgrading, pre-apprenticeship, youth 
programming and small business management. 

They are always interested in meeting the needs of many employers 
and employees through good working employer relations. Through 

these employer relations, custom training programs have been 
developed to meet the needs of open employment opportunities. 

They analyze labor market needs and stay on top of market trends 
to develop training programs and certifications that will provide 
employment opportunities and a competitive edge to their program 
graduates. Their programs offer state of the art classrooms, trade 
bays, computer labs and automotive, gas fitting and construction 
work areas for students to acquire a practical hands-on learning 
experience. They have a full complement of qualified instructors, 
with class sizes on average of 12 students per 1 instructor to 
maximize the learning experience. The institute currently houses 
several computer labs with certified training that is recognized by 
Microsoft and other industry standards. OSTTC also offers certified 
training in welding, automotive and construction trades that run 
based on individual’s needs. 

OSTTC is committed to meeting the demands of the labor market 
for its people and will continue to modify and develop courses as 
required. 

FOR MORE INFORMATION ABOUT THE 1 YEAR ONTARIO COLLEGES CERTIFICATE PROGRAM PLEASE 
VISIT mohawkcollege.ca/251 AND START YOUR SMALL BUSINESS TODAY! 

        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Ogwehoweh Skills and Trades Training Centre (OSTTC)



Cody Coyote
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Episode 7

Shawnee
Featured Artist 
Episode 1
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Creating your first website
You’ve started a new business and you may already have some 
paying customers. Now what? One of the first things you need to do 
is create your website. You might be wondering how to get started, 
how much to pay, and what to do about an email account. Let me 
help.   
 
Domain name
First things first!  Getting your domain name is the very first thing 
you need to think about. Go to bluehost.com, rebel.ca, godaddy.com 
or any other domain registrar, and register your domain yourself.  
This may cost anywhere from $10 to $40. For Canadian companies, 
keep in mind that not all registrars support “.ca” domain names. We 
generally use rebel.ca. 
 
All you will need to register for a domain is a credit card or a 
PayPal account. Regardless if you are working with an agency or 
building your website by yourself, it is important that you purchase 
and control your own domain name. This gives you top-level 
control, and will save you headaches in the future should you want 
to change web providers.
 
Web hosting
Your domain name doesn’t have to be hosted at the same place as 
your website.  In many cases, it’s best if it is not to for the reason 
stated above - control.  For example, you could find yourself with 
a domain name at rebel.ca, a website hosted on bluehost.com and 
emails hosted by Google for Works. Variety gives you flexibility 
and top-level control over your website. Hosting means you are 
renting space on a server to give people access to your site.  Shared 
hosting costs around $10 a month.  Shared hosting is perfectly fine 
to get your website started, but as your company grows you may 
want to consider upgrading.  
 
Building your website
How you create your website might depend on whether you are 
short on time or money. If you are short on money but have time, 
then you may want to build your own website.  Systems such as 
wix.com or sitebuilder.com offer an easy way to build an elegant 
website. 

Wix is its own hosting platform, so your domain could be hosted 
at rebel.ca but point its DNS to Wix as the hosting provider.  And 
yes, you do want to pay that $10 a month to remove the wix.com 
branding from your site.  
 
If you are short on time, working with an agency may be a good 
option. Working with an agency can cost you anywhere from 
$2,000 to $10,000 depending on custom features, maintenance 
contracts, imagery licenses, amount of content, etc. 
 

E-commerce
If your website is going to have an online store you may want 
to consider Shopify. Shopify.com comes with an all-in-one 
e-commerce platform and several templates ready to use. It’s a 
great DIY tool. WordPress is also a great e-commerce platform with 
3rd party plugins such as WooCommerce and Cart66. (More on 
E-Commerce in issue 87 of SAY Magazine)
 
WordPress
Speaking of WordPress, if you are thinking of creating a 
website with weekly content updates, a blogging CMS (Content 
Management System) like WordPress may be the right choice for 
you. www.wordpress.com can host your website for you (similar 
to Wix), and the WordPress app allows you to post content on 
your website right from your phone. You can also host your own 
WordPress site by installing it via the tools provided by bluehost, 
godaddy, or most other hosting providers. This is a bit more 
complex, but it will give your website more flexibility.  Other great 
CMS options are Drupal, Joomla and Mambo. At Sphere Media, we 
specialize in WordPress.
 
Email addresses
There is nothing worse than reading Yoyofun55@gmail.com 
on a business card. Get that Joe@yourdomain.com and info@
yourdomain.com, and set them up to all go to the same inbox.  
Generally, emails are hosted at the same place as your web hosting 
service, but if you are emailing customers all day and rely on 
emails for your business operation, you will benefit from a more 
robust email provider such as Google for Works. It’s basically a 
gmail account which can support your domain name and can be 
configured in Outlook and your CRM. It filters your spam better 
than most email platforms, and you can be sure that recipients are 
getting your emails. Inboxes can have several aliases, so you can 
have emails like hr@, info@, and sales@ all going to one single 
inbox.  
 
Build it and they will come…. Not quite! At the end of the day, 
your website should be a tool that generates leads and helps you 
with your sales process, but you will still have to work to drive 
traffic to your site. A website can help you look more credible, 
and it can automate a lot of your business process.  Being found 
on Google is critical for a lot of companies, but for a new website, 
being found online is a process that can take time.   

By Dominick Blais, Co-Publisher of SAY Magazine and Owner 
of Sphere Media Agency
 
For more information, sign-up for monthly web tips at www.
spheremediaagency.com
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" ...I have seen that in any great undertaking it is not enough
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Lone Man (Isna-la-wica) Teton Sioux
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Since 2002 Leslie Lounsbury, an educator 
by trade, has travelled all over the world in 
search of positive and inspiring stories for 
SAY Magazine. Through her travels she 
discovered stories of Indigenous people from 
all over the world, and found the opportunity 
and felt the responsibility to give a voice to 
those who might not otherwise be heard.   

Originally from Wabowden, Manitoba, 
a semi-remote community south of 
Thompson, Manitoba (before Thompson 
even existed), Leslie has always called 
Manitoba home. As a youngster, she lived 
all over Manitoba, moving frequently due to 
her father’s career as a railroad worker and 
later on due to her own career ventures as 
both a farmer and a teacher. 

Leslie spent 35 years working in education 
- teaching in the community college system 
in Brandon, Manitoba and as an editor 
of career and education tabloids. When 
asked why she chose to start a publication 
dedicated to Indigenous and Native 
American people, she said, “As a Métis 
person, I was always unhappy about the 
amount of attention that native people got 
in the education system. I also felt that in 
my day (and I’m not a young person) that 
the emphasis was on negative stories, not 
on positive. I knew I would retire at 55 and 
thought that I would like to write positive 
stories and make people more aware, and 
hopefully educate them, as to what really 
was happening.” 

As Leslie began her journey in search of 
places that would publish good Indigenous 
news stories, she was disappointed to 
find that there were very few. Additional 
requests for funding were turned down 
and Leslie began to get discouraged. “By 
now I’m getting cranky,” said Leslie. 
Recognizing the need for a publication 
like SAY Magazine, she looked beyond 
government funding and reached out to her 
network, and with the help of Aboriginal 
Business Canada, Leslie received the 
funding required to start her magazine. In 
2002, and after seven years of research, 
work and planning, Leslie founded SAY 
Magazine and that summer the very first 
issue was published. 

New SAY Magazine Co-Publishers 
Dominick Blais and Kent Brown were 
fortunate enough to sit down with Leslie for 
a candid interview to learn more about the 
publisher’s experiences as an entrepreneur 
in the magazine industry and how SAY 
Magazine came to be.  

SAY Magazine: Why did you call the 
magazine SAY? What was the reason?
Leslie: At first, we could not figure out how 
to name this thing. SAY took a long time. 
We tried a couple of other names and when 
we checked them online they were not the 
kind of background that we wanted for our 
magazine. We wanted something about 
spirit and aboriginal and youth, and so one 
day a member of our team said, “well spirit, 

aboriginal and youth, if you look at the 
acronym, it’s SAY!” and that was it. 

SAY Magazine: How did the first issue 
come together? How did you decide who to 
feature on the first cover? 
Leslie: I was still working for the 
government in Brandon and Jordin Tootoo 
was playing hockey for the Brandon Wheat 
Kings at that time, and actually, I knew 
Jordin and his brother and knew he was a 
good spokesperson for young people. So we 
asked him to be the spokesperson for the 
magazine by being on the cover. That was 
a great choice. He was a very influential 
young man. Of course, even better all these 
years later, he’s matured into a fine young 
man.

SAY Magazine:  Looking at your earliest 
magazine, the logo was really different. 
What initiated the change?
Leslie: Well, we were expanding into the 
United States, and we realized we needed to 
target a wide range of youth and we needed 
the [magazine] to be more native, so when 
we changed the ‘A’ to a teepee - we felt it 
better represented the spirit of American 
Indian Youth. It just all seemed to fit.  

Starting a Business

SAY Magazine: What are some things 
young people should consider when 
thinking about starting a business?
Leslie: I have got to tell you, there 

Founder of SAY Magazine

One on One

Leslie Lounsbury
with
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are certainly some challenges that all 
entrepreneurs face, especially young 
entrepreneurs. The whole idea of just 
‘going into business for yourself and you 
will be successful’ is not realistic. You need 
some business experience, some business 
background, and you better have some 
people who can help mentor you. We’ve all 
seen way too many people, not just young 
people, go and get a loan for a business 
start-up, and within two years they’re 
broke because they never learned what it 
really means to run a business. And part 
of the problem in our community, both on 
the American side of the border and on 
the Canadian side of the border, is that 
everyone gets pushed into things. I taught 
business for a while and spent a lot of time 
teaching young people what to look for. But 
they get preoccupied with the glamour of it. 
It’s important to develop yourself, develop 
your concept and develop your business. 

SAY Magazine: Would you say that many 
entrepreneurs will experience failure several 
times before they really experience success?  
Leslie: Unfortunately, yes. I remember 
one time, at an economic development 
conference in Saskatoon, a woman 
presenting at the event was saying, ‘I can 
get you up and start your own business in 
two weeks. You tell me what you want to do 
and in two weeks you’ll know your business 
name and you will have a corporation 
ready to go.’ I was really upset by that! 
The concept is not how quickly I can get a 
business set-up, it’s how long will it take me 
to understand what it is I’m supposed to be 
doing. And that’s the key. It’s not age. It’s 
not maturity. It’s thinking a little deeper - 
you’re not ready if you’re still asking a lot 
of questions. Some questions; however, are 
always a good thing.

I mean, it hurts me when I see these young 
people come out of a business course and 
attempt to start up a business on their 
reserve with very little help. And two years 
later they are broke and they haven’t been 
able to progress. It’s a shame for them 
and for the community, but people have 

to realize that it takes time to develop the 
person and the skills.
  
SAY Magazine: How important is it for a 
young entrepreneur to have a mentor and/or 
someone to help guide them? 
Leslie: It is so important, especially for 
those coming from the reserve. Not all the 
reserves, but some of the reserves, don’t 
have the knowledge or support. It’s not that 
they’re unaware; it’s just that they haven’t 
been exposed to enough business education 
to support promising entrepreneurs. And yet 
we do find people in our community who 
have been very successful, but they spend 
their energy working on their business and 
often don’t have a lot of time or resources 
to help others. It’s really important to find 
someone with experience to bounce ideas 
off of.

SAY Magazine:  Looking back, what are 
some of the mistakes you made along the 
way? 
Leslie: I certainly thought, as an educator, 
I would be able to offer people an 
opportunity. One of my major errors at 
the beginning (one of many) was thinking 
that I could start offering help early on. 
Experience now tells me that first you get 
a successful business up and running and 
make sure everything is in order before 
you offer help and opportunities for other 
people. It takes a lot of time to nurture 
others, but as a business owner you need 
to keep that business going. It takes a lot of 
dedication, long hours and hard work.

SAY Magazine:  When you started SAY 
Magazine, you already had quite a bit of 
experience. What words of advice can 
you offer to someone looking to gain 
experience?  
Leslie: Well, I’m fortunate to have had 
a lot of experience, but I learned a lot 
through volunteering with many groups 
including the credit union system, and 
working with a variety of companies. 
I looked at countless business plans, 
learning from real businesses and how 
they failed or succeeded. There are always 

things to learn, and experience is really 
critical. 

SAY Magazine:  Did you ever feel like 
quitting? What was the motivation that kept 
you going?
Leslie: Yes, but maybe it was stubbornness. 
I’d invested so much in this, and it was 
something that my family and friends 
enjoyed as well. We were proud of it and 
the feedback we got was tremendous. It was 
just that the feedback wasn’t always from 
advertisers, and we needed to pay bills.  It’s 
great if people love your product, but you 
have to be making money to pay your bills. 
This is something young entrepreneurs need 
to remember: know where your revenue is 
coming from because you can’t live a dream 
very long before you start getting quite 
hungry.  

SAY Magazine:  Were you surprised at 
how much work owning your own business 
would be?
Leslie: I was! I knew it was going to be 
a lot of work, but I was surprised at how 
much. I was thinking about this interview 
and thinking back about 4 years when 
this business overtook my life.  I would 
wake up at 2 in the morning and just wake 
up and spend 2 hours writing a list of 
things that needed to be done. Having a 
start-up business is tough. When you start 
something, anything from scratch, it’s very 
difficult.  At the beginning, there were 
times when I barely had enough money 
for groceries. I had to understand, it was 
not me; it was the creator telling me it was 
going to be ok.

This was something no one had done 
before and so it took a while for people to 
catch on, but after 4 or 5 years, we were 
still doing it and the response was really 
positive. It got easier.

Stay tuned for part two of Leslie’s story in 
SAY Magazine’s Economic Development 
issue.

Listen to the original 
interview on
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Owner of Osborne Village Ink and Métis 
tattoo artist Cam Von Cook has been 
fascinated with tattoos for as long as he can 
remember. His first introduction to tattoos 
was through his uncle. In an attempt to 
frighten Cam, his uncle explained that the 
tattoo process was very painful. “My uncle 
told me it was done with needles, and that it 
ends up with a big scab. And when the scab 
comes off you end up with a picture,” says 
Cook, “but to me that was the most exciting 
thing I ever heard!” 

At 15 years old, Cook recalls going to the 
mall in Winnipeg, Manitoba, with a friend 
where there was a display of confiscated 
contraband from Stony Mountain 
Penitentiary. “It was some sort of McGruff 
the crime dog ‘take a bite outta crime’ type 

of exhibit,” says Cook. “And in that exhibit 
they had a jailhouse tattoo machine, and 
when we saw it we thought ‘we can make 
that’ and so we did. It wasn’t a good way 
to start, but you had to start somewhere.” 
(Prior to 1989 tattooing was illegal in 
Winnipeg, Manitoba, and there was a 
$10,000 fine if you were caught tattooing.)

Cook was a bit of a troublemaker as a 
teenager, and started tattooing illegally. 
Labelled as a “troubled youth”, Cook was 
able to access certain programs through 
his high school. Classes like assertiveness 
training and job skills training were made 
available. “I was quiet (like most kids) and 
I didn’t want to talk to people, especially 
adults or anyone who looked official. I 
wanted nothing to do with them,” says 
Cook. “The assertiveness training helped 
me the most. It helped me to speak up and 
taught me to express myself, to get what I 
want – that really charged me up! As a kid 
in school, a lot of it didn’t make sense to me 
or I didn’t care about it because it wasn’t 
practical. The assertiveness training was 
practical and I could see how it could work 
for me.”

At 18 years old, Cook was struggling with 

old friends and old hangouts; the peer 
pressure to go out was a lot to handle, and 
his peers and family didn’t understand his 
vision. Following high school, Cook moved 
to Vancouver, British Columbia, where it 
was legal to tattoo, in order to focus on 
his passion, get experience and learn more 
about the tattoo business. He received 
professional training from tattoo artists 
who had been in the business for over two 
decades. 

Cook worked at numerous shops in British 
Columbia, but it wasn’t until one of his 
mentors encouraged him to start his own 
business that Cook returned to Winnipeg in 
the late 90s to open his own shop. 

“My first shop only lasted 3 years - we 
closed due to poor location,” says Cook. “I 
learned a lot so it wasn’t a failure – I came 
away from my first shop knowing what to 
do and what not to do. We waited 6 months 
and started again with Osborne Village Ink 
in 2003, and we’ve been here ever since.”  
Osborne Village Ink started as a sole 
proprietorship, but the more staff that 
joined the shop the more it made sense 

“When I was younger, I picked up a couple of tools that enabled 
me to believe in myself and it made all the difference.”

CAM VON COOK Metis Tattoo Artist

Please turn to page 20

Growing up on the Leech Lake Indian 
Reservation in Northern Minnesota, Annie 
lived in a home filled with voices made 
of thunder and nothing could stop it.  Her 
parents were brilliant people individually.  
Her father was a singer and musician, and 
her mother an artist and poet. Each of her 
parents taught Annie the beautiful things 
they knew.  They showed her that she 
carried their gifts in her hands too.  This is 
how creating art and music came about for 

her.  This is  what saved her.  This is how 
she lives now.
Things my dad taught me:
skin a deer, set net, clean fish, make maple 
syrup, harvest wild rice, play basketball, 
ride motorcycle, go without if you can’t 
afford it, play guitar
Things my mom taught me:
draw, paint, sew, write, laugh, wonder, 
forgive
Annie has 4 children and 2 grandsons.  She 
has a handsome, Indian, horseman husband.  
They inspire her spirit and her art.

ANNIE HUMPHREY
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17 yr old, Lucas Ciliberti is a singer/
songwriter that “sings from his heart, to 
make people happy!” His first professional 
appearance in front of a large audience was 
singing “God Bless America” when he was 
just 18 months old, and he has been singing 
his way into hearts across America ever 
since!  He recently won Debut Artist of the 
Year at the 17th Annual Native American 
Music Awards in New York City.

Lucas grew up on a 4-generation family 
farm, West of Enid, Oklahoma - with his 
mother, grandmother and two older brothers 
- one of which has severe brain injury and 
non-verbal Autism. In addition to singing 
for all the farm animals, and the neighbors, 
Lucas has performed in many parades and 
for various events such as: the Harlem 
Globetrotters, the Oklahoma City Thunder 
(NBA) basketball games, Minnesota Twins 
baseball games, monster truck rallies, 
rattlesnake hunts, the Miss OK Pageant, 
National Day of Prayer, 101 Ranch Rodeo 
and PBR Bull Riding, Chisholm Trail and 
Tri-State parades, including numerous 
college sports events. Although he has 
performed at large prestigious events, his 
heart is devoted to helping those in need. 
Lucas has shared his music and his joy in 
churches, hospitals, nursing homes, with the 
Special Olympics, in special needs facilities 
and at music camps for underprivileged 
children… And Lucas made every one of 
them smile!

As a member of the Oklahoma Country 
Music Singers Association, Lucas was 
only 10 years old when he was chosen to 

represent his state in the North American 
Country Music Association International 
Competition, held in Pigeon Forge, 
Tennessee. Unfortunately, he didn’t have 
enough money to make the trip, so his 
grandmother sold a cow to pay for his 
expenses. Lucas made his grandmother 
proud by receiving a standing ovation and 
winning Vocalist and Entertainer of the 
Year.  Soon after, Lucas began sharing his 
talent all over Nashville. Lucas currently 
sings up and down Broadway and Music 
Row, and in locations such as: The 
HardRock Café, BB Kings, George Jones 
Museum, 3rd & Lindsley, Nashville Palace, 
John A’s, The Hermitage, The Bridgestone 
Arena, The Country Music Hall of Fame, 
The Midnight Jamboree and Cowboy 
Church held at the Troubadour Theatre, and 
Center Stage at the Opry Mills Mall - just to 
name a few.

Lucas’s heart is a heart of giving. Even 
when his schedule is full with school 
(Lucas is home-schooled, and a straight A 

student - graduating with Honors this May), 
a part- time job (at Best Buy), his music 
(singing and playing the drums, guitar and 
Native American flute), performances (both 
profitable and charitable) and his hobbies 
(videography, photography, and classic 
cars), he still makes time to help others 
through volunteering. But most profoundly- 
Lucas feels he has had the greatest impact at 
school assemblies. 

At assemblies, Lucas shares his message 
of how important it is to stay in school, to 
do your homework, to STOP BULLYING, 
and to follow your dreams. Another cause 
that is very dear to Lucas is “Give a Little 
Nashville” where he raises money through  
performances to help provide children 
in need with Christmas presents and to 
supply the homeless with warm winter hats, 
scarves and gloves. Lucas is always the first 
one to arrive and the last one to leave. He’s 
there when it’s time to wrap the presents 
and deliver them, and that’s the part Lucas 
loves most.

CILIBERTI
LUCAS

CILIBERTI
Debut Artist 
of the Year
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Kelly Derrickson is a First Nation Artist 
from Westbank, British Columbia. 
Her international studies earned her 
a degree at the prestigious Berklee 
College of Music for Music Business and 
Performing Arts. 

She won the 2015 Coachella Valley 
Music Award for Best Country Artist 
and won Best New Artist at the 2016 
Indigenous Music Awards. Her single 
40,000 Ft Over You from her multi- 
award winning album Warriors Of 
Love is considered the Best of 2016 
in North America on the National 
Aboriginal Music Countdown, holding 
#1 for two weeks in a row! Her new 
single I AM is currently #8 on the charts. 

She was recently nominated for Best 
Country Artist for the second time by 
The Coachella Valley Music Awards, 
winning the title once already in 2015. 
Her second album I AM was released 
April 2017 and was recorded amongst 
the top country players in Nashville, 
Tennessee, and was co-written and 
produced by Kelly Derrickson. 

Kelly performed live at the recently held 
Native American Music Awards where she 
also won Best Female Artist based on the 
strength of her album I AM.

Kelly’s music is on rotation on Sirius XM 
Radio and is played on over 1200 radio 
stations in North America. 

Daughter of Grand Chief Ronald 
Derrickson, Kelly is passionate about her 
music and about being the voice of change 
while serving as an activist for her Nations 
Rights. 

Kelly Derrickson has a powerful voice, 
thought-provoking lyrics and a commitment 
for change. She is the voice of her Nation 
and has created the style coined Country 
Tribal Rock, a style never before done by 
another artist. 

Here are some links to Kelly’s website, 
music, videos and new media: 

SUICIDE SONG VIDEO FROM NEW 
ALBUM: 
https://youtu.be/OwGTEqVZrPA

http://kellyderrickson.com
http://globalnews.ca/video/2214649/  
          rising-star
https://youtu.be/Z6FWBHFvfSc
https://youtu.be/B-SAHaKkBOg
https://itunes.apple.com/ca/ 
          album/amazing-grace-single/ 
          id1101357658?i=1101357947
https://www.youtube.com/
          watch?v=Vd4vtPo5P3k
https://youtu.be/noYuQdpvPBo
https://youtu.be/HmvEbmcYaG8
https://youtu.be/Y4kn55wRpdk

At age 8 while living on the Onondaga 
Nation, Irv was handed a guitar. He was 
a lefty and his mom said, “If you’re 
going to learn to play, it is going to 
have to be on this.” Playing flipped 
around and upside down has proven to 
be a metaphor for his life.

Irv Lyons Jr.’s sultry vocals and 
finessed guitar playing brings to the 
band a distinctive sound rooted in Latin 
influenced jazz, as well as country 
and blues. Irv has opened up for 
Dickie Betts, Grammy winner Joanne 
Shenandoah and NAMMY winner Jana. 

This Oneida Nation Native is a major 
contributor of original material for his 

other band The Ripcords including 
straight-ahead blues, instrumentals, 
Latin and roots rockers. With this group 
he’s graced the stage with such talents as 
Santana, Steve Miller, Blues Traveler, 
Earl Slick, Ry Cooder, Rick Derringer, 
Phish, John Lee Hooker, Edgar Winter, 
Leon Russell, Kim Simmonds, Terrance 
Simien, Gene Taylor, Bill Kirchen, 
Dickie Betts and Chip.  Irv won a 
SAMMY with The Ripcords for Best 
Americana CD in 2010. For his solo 
work, he has received both SAMMY and 
NAMMY nominations as well as 4 rave 
Crowd Reviews on Reverbnation. 

Irv Lyons Jr. covers everything from 
Blues, Rock to Funk.

 = IRV LYONS JR. =

Kelly Derrickson
Best Female Artist



January 22 - 24 janvier 2018

National Career Development Conference 

Shaw Centre, Ottawa, Canada

Join us to explore 
issues in Indigenous 

education, training and 
employment at Cannexus, 

Canada’s largest career 
development conference.

CHANTAL HÉBERT ZARQA NAWAZSPENCER NILES

“Perfect mix of 
excellent concurrent 
sessions, engaging 

keynotes and time to 
network.”

– Paula Pothier, Student Services 
Advisor & Indigenous Support, 

Nova Scotia Community College

CHOOSE FROM 150+ SESSIONS INCLUDING:

• Blood Tribe’s Social/Career Services for the Whole 
Person

• Connecting Indigenous Youth and Philanthropy in 
Ontario  

• Indigenous Engagement & Economic Inclusion

• The Pre-Employment ‘Journey’ of Urban Indigenous 
Youth 

• Gitxaala Nation’s Homegrown Learning Centre

• Labour Force Pathways for Atlantic Canadian 
Aboriginal Youth

• Building Nêhiyawak, Finding the Warrior Within

Register by 
November 1 for 
Early Bird rates!

PRE-CONFERENCE WORKSHOP

Understanding and 
Applying the Sacred 
Algonquin Teachings 
of the Healing Circle 

& Wellness Wheel 
with Annie Smith St-

Georges

Cannexus is presented by CERIC and supported by The Counselling 
Foundation of Canada with a broad network of supporting organizations.

Check Cannexus.ca regularly 
for the latest information!
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A curious young girl asks her grandmother 
to tell her a bedtime story about her Métis 
ancestors, and goes on an adventure of 
a lifetime back in time. In her dream, she 
learns about Métis traditions and the Michif 
language, accompanies her great-great- 
grandfather on a fur trade and brings back 
a very special souvenir from the past.

At the young age of 25, Métis entrepreneur 
Rebekah Wilson published her first 
children’s book about a young girl who 
travels back in time in a dream where 

she learns about her Métis history. The 
book began as a Sheridan College Print 
Journalism project, where historical fiction 
was used as a way for students to share their 
culture and family background. Rebekah 
was 16 when she learned of her family’s 
Métis ancestry and became fascinated 
with learning about the rich history of 
Métis traditions - something she hadn’t 
learned about in school. Her lifelong goal 
had been to publish a book by the age 
of 30 and to help educate young people 
about Métis history in a unique way. With 

Young Métis Authors Children’s Book
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generous funding from the Métis Nation 
of Ontario, Rebekah began the process of 
digging deeper into her family history, and 
in January 2014 she self-published The 
Tiny Voyageur in both French and English, 
illustrated by Rebekah’s father and well-
known illustrator, Jeffrey Wilson.

Besides being the proud daughter of 
illustrator Jeffrey Wilson, Rebekah’s 
greatest passions include sports, culture, 
youth leadership, journalism and music. 
Rebekah is a proud citizen of the Métis 
Nation of Ontario and a Sheridan Institute 
of Technology Alumni, which she attended 
following her studies in Print Journalism at 
the Trafalgar Road Campus from 2007-
2009. Originally from Markdale, Ontario, 
Rebekah currently resides in Gatineau, 
Quebec, and works full-time in Ottawa, 
Ontario, for the Federation of Canadian 
Municipalities on First Nations – Municipal 
Collaboration on programs relating to 
solid waste management and economic 
development. 

To date, The Tiny Voyageur (or La Petite 
Voyageuse) has sold more than 2000 copies 
across North-America. The Tiny Voyageur 
is also included in the Métis Nation of 
Ontario’s Education Kit that circulates in 
school boards across Ontario. Rebekah is 
currently in the editing stages of the second 
book in her series based on the significance 
of the Métis sash. It is expected to be 
released late in 2018. To learn more about 
Rebekah, please visit www.rebekahwilson.ca.

to incorporate it. With three years of 
incorporation under their belt, the Osborne 
Village Ink team is more organized and the 
business is thriving. 

Owning a business is not easy, Cook 
explains, and it took him several years to 
learn how best to work with people. “It 
was difficult to manage expectations and 
different styles. It was tough to be the ‘boss’ 
because I also wanted to be ‘one of the 
guys’, but eventually someone ‘has’ to be 
the boss,” says Cook. “Fortunately, I’ve got 
really good people here in the shop – we all 
seem to be on the same page.”  

When asked what advice he had for young 
entrepreneurs, Cook said, “You need to have 
a vision - a purpose. Know what you want 
to do, know what your goals are and put in 
the work. When I finally got the idea that I 
wanted to be a tattooer - then I had focus.” 

“As a business owner and a boss, I have to 
think about my vision: How do I want my 
business to run? What kind of people do I 
want in my business? And what kind of vibe 
do I want for my business?” says Cook. 
“Before I just wanted to be a tattooer, but 
now I’m someone’s boss.”

Cook also recommends surrounding 
yourself with experts in the field you are 
interested in and who are succeeding in 
that business. “Absorb as much as you can. 

Listen and learn,” says Cook. 

 “Don’t be afraid to educate yourself – it 
doesn’t have to be a piece of paper from 
an educational institution. There are so 
many options now compared to when I 
was young,” says Cook. “If you don’t like 
to read, you have audio books and tools 
like YouTube. There are all kinds of things 
available to help you focus and get things 
done.”

Osborne Village Ink is located at 188 
Osborne St., Winnipeg, Manitoba, Canada.
204-453-4850 
http://www.osbornevillageink.com/ 

CAM VON COOK continued from p.16

Listen to the original 
interview on
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The American Indian Business 
Alliance (AIBA) offers an online 
business directory for Native American 
and tribally-owned enterprises 
to showcase their products and 
services. If you’re looking to promote 
your business or to find another 
Native owned business, visit http://
nativebusiness.directory/ 

Additionally, you can find a nationwide 
directory of Native American owned 
and operated businesses at the following 
websites.

www.buyindianact.com
www.nativeweb.org

The Building Native Industry 
Institute Online Learning Center 
provides a variety of business 
education courses for any stage of 
business development. Most courses 
are FREE and some can be taken for as 
low as a $0.25.    

Whether you are an aspiring 
entrepreneur who is passionate about 
a business idea or a seasoned business 
owner, the courses on the website 
provide the knowledge and tools for 
you to become more successful.

For example, for $0.50 , you can take 
the Marketing Tips course. It covers 
the “Four Most Important Marketing 
Strategies for Small Business Owners,” 
and provides a comprehensive over-
view of marketing basics. Topics include 
market research, target audiences, 
marketing methods and budgets.

Visit: http://lakotafunds.org/
learningcenter/course/

First Native American-  
grown Wine 

Coming from a 30 acre vineyard in 
Albuquerque, New Mexico, the Gruet 
2016 Tamaya Rose, is the product 
of a joint partnership between Santa 
Ana Pueblo and Gruet Winery. Made 
from pinot noir grapes, the wine was 
created by accident; the sugar was too 
high to make the sparkling wine they 
originally planned for, so instead a 
rosé was created. 

According to KRQE News 13, “Santa 
Ana Governor Lawrence Montoya 
said it’s the latest venture to diversify 
the pueblo’s agricultural interests.” 

“This is something a little bit different 
from what we normally do,” Montoya 
said. “Most pueblos follow the tradi-
tion of beans, squash and corn. But, 
[wine is] an agriculture product so it 
ties in with our core values.”






